Reimagining Manufacturing in a Connected World
Key capabilities required to drive business transtormation
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Service-centric, network value driven



Krones: Production of the Future

Global Customer Network ( KRONES

KRONES AG is the
market leader in the
fields of process, filling
and packaging
technology. Every
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Discrete Manufacturing Industry Solquns

Connected Marketing, Sales & Service
Digital vs. physical engagements increasingly driving
the buying decision

Connected Vehicle & Connected Devices
Driving new connected consumer experiences and ongoing services

Connected Operations
Cost and risk management still key in delivering the Bottom Line

Connected Product Innovation
Smart connected products driving innqyative
development cycles R
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Modern Productivity Platform




